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CONTROLS

Over 30 years in business has taught us not to play

fast and loose with “creative” ideas that don’t work.
Through test after test after test, we’ve got creating

new controls down to a science.

Just as Garden & Gun, AFAR, Weightwatchers, and
hundreds of others. You don’t last in this industry if
you don’t win, and we win — consistently.

Direct Mail Is Our Specialty

We design winning direct mail, a skill honed over the
past 30 years. We know what works to maximize
response.

Our packages are designed to start a relationship
that lasts . . . and adds to the lifetime value of a
subscriber, member, or customer. Direct Mail is like a
love letter, rommancing and selling your prospect with
words and images that engage. Setting the tone for
the profitable connection that is to come.

We also create winning digital from emails and
landing pages to websites and order pages.

Both direct mail and digital efforts are important to
the success of a campaign. Our experience is that
direct mail is especially suited for new business, with
digital best for retention.

DWIGHT INGRAM

RESPONSE-DRIVEN
CREATIVE DIRECTOR
DESIGNER

DWIGHT INGRAM

Dwight has been designing winning direct marketing
for direct marketers since 1987. Dwight worked as

an Art Director in retail advertising for Lowes &, Belk
Stores in the Southeast and Lechmere stores in New
England.

His foray into publishing was as Creative Director for
Jordan-Savage Direct, Lighthouse Communication’s
DR agency where he learned direct from the
country’s leading publishing consultants.

In 1994, Dwight formed Ingram Creative Services,
and since it's inception, IngramCS has been
prolific in the creation of effective direct mail and
digital advertising for magazine publishers and
subscription marketers.

Dwight’s clients include a broad range of consumer,
pbusiness, city, and regional magazines, as well as
subscription marketers nationwide.
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Surprisingly the “slimjim” magalog we recommend
— Is comparable in cost to a typical large envelope
package, and is a solid order generator.

We have created many controls using this format.

LONG FORM
MAGALOGS

The magalog’s long-form format has been described
as an “infomercial in print”
prospect in a way no other print media can.

. Its size immerses a

For full PDF samples, email dwight@ingramcs.com or call 919-265-8605

RISK-FREE PREVIEW OFFER

GARDEN (G

the magazine that captures the :
heart and soul of the South -

The Sporting Life
Land & Garden
Food & Drink
Travel & Adventure
Style & Design
Art & Culture
X' o

You're invited to enjoy a FREE PREVIEWY
of the very next issue without risk.

Inside:

the hearr, soul &

spirit of the West.
£

twingthe loxury |

Waestern litestyle
—and loving it.

Exclusive photos
of'the West.

Our readers’ best. | |
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in design magazines.”
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Imagine what
you can do.

RSVP for 1year FREE!

NEW!

from Weight Watchers® Books

Annual Recipes for

Success 2011!
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ot KNOW MORE. ACT FASTER. WIN BIG.

O It's not just a state of mind. It's a place. 7
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Announcing significant changes in the way you experience

Envelope packages from #10 vouchers to full bore
6x11s are the workhorses of direct mail. When in doubt,
use a 6x9. This format offers room for 6 components,

letters, forms, small to large brochures. E
. . . ) ) Animportant message for our (;‘ \Rl )l‘\fé(;[v\v
TIP: Consider direct mail even for a digital product. |
BEA (Celebrate

TIP: Try email to announce the package arrival, and

: : = @ the Good Life
send an email as a reminder to enhance response. :

in The South

REQUESTED

For full PDF samples, email dwight@ingramcs.com or call 919-265-8605

NONPROFIT
ORGANIZATION
U.S. POSTAGE

s >
3 FOXVALLEY, IL
PERMITNO. 777

- ~

(19 O 29 4
Dyspeptlc L ‘ - &  You should have what he had.
: -

If that about sums up your attitude toward work, politics,
culture, personal growth, and the panoply of ills that
passes for our civilization, it’s time you met

iBAFF1ER

The Journal That Blunts The Cutting Edge.

EXECUTIVE
SERVICES

Introducing you to

{ e "R # mindful

PLEASE COMPLETE AND RETURN

The brand new magazine o s 4 128
for living the h.ealt.hler,‘ 45" from et 75 from bottom Most of our writers’ best days are

calmer, more satisfying life way, way behind them...
you've always wanted.

EXPOSED! |

What the American Left
doesn’t want you to know

For full PDF samples,
email dwight@ingramcs.com

or call 919-265-8605 Ics Ing ramCS
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POSTCARDS
& SELF MAILERS

Back in the day, double postcards were proven
winnners. Then they hit a lull for whatever reason,
who knows, but | still recommend them, and have
recently even had success with a unigue self-mailer!

Consider testing a postcard or self mailer. If you win,
you get to enjoy savings of your own, the P&L kind.

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples

L PRSRT STD

MILK STREET Lok Jomn. e

The perfect holiday gift Pard
177 ik Stest for the cooks on your list! CDS Global
Boston, MA 02109

All Access =
for Preferred Subscribers Harvard Ry e MILK STREET
Invest in yourself with the new Rg‘s’:g‘?vs 0 e |2

: . St
Harvard Business Review

Haryard
Business
Review

The U
e Ultimate v Holiday Gift Subscription Card

MNIL!(”SAIEEET — SEND NO MONEY NOW —

o\

T YES, please send a year of Christopher
T o T shoss o Ki treet Magazine o
[oieimatiominng the pe y holiday lst, and bill me just
=2 §19.95 for each gift. BONUS: Each person gets

a FREE Charter Issue in time for the holidays,
along with a card announcing my gift

Send the bill to me:

(NEJM
Journal Watch

860 Winter Street
Waltham, MA 02451-1411

",
E 57% e Know what’s important to know —
ll 1 l\\ Journal Watch distills the most important research for you.

87% of physicians wish they
had more time to keep up with a , MD

. * Company ABC
medical advances 14 Belmont Ave.

Suite 123
Brookline, MA 02459

Forbes ::::.
PAD
™ AM p I o N New for New York Homeowners, Renters, and Apartment Dwellers
RENEWABLE ENERGY
YES H : $100 AMAZON GIFT CARD
Join the Adopt a Solar Panel $1GN-UP REWARD:
Campalgn and get $100 now! | iamznamcer

ray and Save Money on Your Electric Bill
>anels. Support Clean Energy from a

Peel off sticker and affix below,

SAMPLE A. SAMPLE

You've been selected to enjoy E
13 issues of Forbes for just
$10 — the lowe
offer; so low, in fact, i

getting 11 issues FREE!

Detach and mail today.

VOUCHE ! Join here » Go to www.ampion. net/adoptasolarpanel
(7|B) 429 5234 It's t.

SAVINGS

OI Just give us a c:
COVERPRICE | YOURPRICE | YOUSAVE

$77.87 $10 $67.87

~-=~._ Sendme 13issues of Forbes for just

*, $10—thelowest price you offer, like
PLACE getting 11 issues FREE! Also send
STICKER | ForbesLife, my glossy guide to the
HERE ,’ good life, at no extra charge.

= 0 Payment enclosed 0 Bill me later
Ampion s catedPusc B Corporatiol >
limatechangs and supportocal cammuntis. 0
CurisTorurs KinmALLS PRESORTED
MILK STREET FIRST-CLASS MAIL
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA kit US. POSTAGE PAID
PO Box 37489 177 Milk Street CDS GLOBAL
Boone, 1A 50037-0489 PRESORTED Boston, MA 02109
FIRST-CLASS MAIL
T ' Mi
US poeTGE Don't Miss the
PLAYBOY Next Issue!
FIRST CLASS We must receive your order
SAMPLE A. SAMPLE, right away or you're going
to miss the next issue of
As a Preferred Subscriber, get 1 year of Milk Street Magazine

PLAYBOY for just $1 an issue - like getting
10 issues free -- and get a FREE GIFT! » For fastest service, visit
MilkStreetRush.com

234-5678

23
CITYNANE ST 01234-5678

SUBSCRIPTION INTERRUP NOTICE

¥ Dotach and il tdoy ¥ 3
= [ Description: | Term: | Price | YouSave | K

COVER PRICE | YOUR PRICE | YOU SAVE MlLK STREET [ Onevear T Gisswes [ stoss | si7s 12
$71.88 $12.00 $59.88 YES, 1 want to keep Milk Street Magazine coming!

kL [ Fnter my Charter Subscription at the special rate

Y[]U H FH EE utff ‘f;’fe'vi;’t’liﬁ?!i josues)a savings of
| MINI-SUBSCRIPTION ...
| INCLUDES:

Packed with even more features and _
anicles about ife in New York.

Send a year of PLAYB(
$ an That's 12 issues for $1;

i FREE! Also send my F
LEELCN on payment andal
Playmate of the Year!

(PLUS A'FREE GIFT) [SIZATSLe: RN

“Details inside! issues if you ever deci

Whats new, what' excling and what's
| worth your masav: B

T Proviews o .

An, Theatr (Nll(iy()fﬂ\ .
Where to +f

wheretosh 460 MABISON AVE, NEW YORK, NY 10022 b

NEW YOI "
andaking, Get 7 Free Trial Issues

e ]

e

TR

E— _ to see what's new in
— IRK - It Just Keeps Getting NEW YORK Magazine!
T

[

(e

ErTe—

We've reserved a FREE Mini-Subscription to allow
youto sample NEW YORK Magazine.
‘We're convinced that afier you see what we've
been up to that you'l be oxcited
and want 1o 568 marg!

FREE _
;ccrl'pharl

ISLANDS

SUBSCRIETION

¥ DEPARTMEN

BUSINESS HEPI.Y N

FIRST CLAS:

P TIPT{ FPY  1 4F  PY P PT Y L Y

INEWLVORK,

P.O. BOX 4020210 |

PALM COAST FL 32142-7452 7 FREE ISSUE MINI-SUBSCRIPTION

QYES, Piease rush my 1 Fres Trial ssuss of

NEW YORK Magazine. If | want to continue, Il pay the
special Introductory rate of just $15.87 for 33 mare issues.
(46 issuves in alll. Campared to the cover price, that's ke
et 2n agtounding 40 issues free. If 1 do not wash to
continue, |will simply write “cancel” on the invoice and the
7 issues are mine 1o keap.

1P 1P A L P L 1

Reply by: Av

¥t 27, 2004 |

AT WIL DO US MUCH GOOD TO PRAY ST THOMAS MORE'S
RAVE ENTLY: | PRAY IT EVERY DAY, AND IT HELPS ME."
—POPE FRANCIS

FREE

PRAYER
CARD
INSIDE

SUBSCRIBE
NOow!
STAY CONNECTED
Follow lltheaest

e Popes viitto
Am:nytgmzolfx
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DIGITAL

~MAIL, LANDING
RDER PAGES,
—UNNELS, ADS

Just because we prefer direct mail, doesn’t mean we
don’t also love digital. Every format has it’'s place.

Think Direct Mail for new business, Digital for
retention. And don’t take my word for it, test.

Just keep a continuous connection going between
all the pieces and parts of your funnel. Consistent

language, brand, copy and design to make it all work.

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples

SAVE 90% ON FORBES MAGAZINE!

CLICK HERE for fastest service.

EARLY RENEWAL OFFER

Cooking

Ligrea oy

Renewmg early COOkIﬁ@
3u1ck easy, /

convenient.

CLICK HERE

off your renewal

Dear --Subscriber Name--,

The best part about renewing now is your subscription will continue without
interruption. That means a regular supply of FINE COOKING. But that's not all,
you will also enjoy these great low renewal rates.

Save up to 45% on your renewal to FINE COOKING.

‘Nwsmnd Pll:z[ Your Price ‘ You Save

BEST DEAL! »| 3 Years (1sisses) $128.22 $69.95 45%
2 Years (12 issues) $85.48 $49.95 42%
1 Year (sissues) $42.74 $29.95 40%

Renewing now is quick, easy, and convenient.

Just click here now -- you'll be linked to our convenient Subscription Renewal Order
Form where you can choose your term, confirm your information, and renew. We'll
process your order instantly, and enter your subscription with savings of up to 45%.

Renew now. Save up to 45% -- and see no more notices. Then you can get back to
what you love, in the pages of FINE COOKING.

Sincerely,

e

Beth Reynolds
Senior Circulation Director

ol o Ptk
Eaméirns pacy athrrand ifewaton A

P.S. Your satisfaction is 100% guaranteed. If you are not completely satisfied,
you may cancel at any time, and we'll immediately return your payment in full.
No questions asked.

FREE REPORT: See where you would have plil:ed on the 2010 Inc. 500!
If you cannot see the message below, click he

How Great Is Your

Company?
The Inc. 500/5000 Judging Committee
Cordially Invites You to Apply for the

Application Deadlmu Apn\ 30
y now!

Dear <NAME>, k
Instant Free Report
1f you're proud of your company's growth over Find Out More

the past three years, you owe it to yourself —
and your employees — to apply for the Inc.
50015000, the gold standard of entrepreneur-
ial success. report comparing your growth rate
o your local, industry and nation-
wide competitors on the 2010 list.
‘You need to know!

Please accept this invitation to apply
for the Inc. 500|5000 today. As
s00n as you do, we'll email you @

1t's easy. And the benefits are many.

Being named to the Inc. 500/5000 is one of swE sso!

the most prestigious awards a private, A i DO R RO
employee-based American company can earn.

1t brings you valuable publicity. You'll be Reply early and -

ranked with other fast-track companies at 1. Save $50

2) Be eligible to be mentioned on
Inc.com. And youmay  be featured in the el el
September 2011 issue.

enewsletters.

Get the recognition you deserve. Application deadline is April 30.
ht 3

Apply now!

DO YOU QUALIFY?
FIND OUT HERE.

Apply for the Inc. 500/5000 here

:Inc.50/35C

THE NEW ISSUE IS ONLINE NOW!

HOME MAGAZINES ~SUBSCRIBE PRESS MEDIAKT | READITNOW!  contact MONTH 00 2009

Dear ~-NAME-,

The July issue of Modern Luxury Media’s
Angeleno will soon hit the newsstands.

But as a Select Subscriber to the Digital
Edition, you can read it online right now.

Its the absolute authority on all things
Los Angeles. Go (o it now and get the
advance word on the latest chic fashions,
cutting-edge trends, hot new happenings,
and inside stories on the people, places
and luxuries that everyone will be talking
about

You'll love the Digital Edition as much as
the print magazine itself! s
environmentally friendly. You can save it
on your computer. Bookmark pages for
future reference. Perform quick searches.
Send it to friends, clients and colleagues.
And follow embedded links and
enhanced content to our advertisers’ and
other websites.

ONTOP!

Click to read the current issue online

DO YOU KNOW SOMEONE WHO WOULD ENJOY ANGELENO?

SHARE THIS MONTHS DIGITALEDITION!  &£3EMAIL ~ POSTTO: EI Q@ @ b & #*

MODERNLUXURY

MEDIA

PUBLISHER OF AMERICA'S PREMIER LUXURY LIFESTYLE MAGAZINES AND DIGITAL EDITIONS

FASHION | HOME DESIGN | DINING | TRAVEL | SOCIETY | GOURMET | HEALTH AND FITNESS | CELEBRITY

dwight@ingramcs.com

EHétise

Build Your Dream. Do It Right.

Plers,knie bade, Phillis and
head screwerivers. plus more!

GET YOUR

FREE

11 FUNCTION
MULTITOOL

Folds to 4 In ength, 175
wide and  sm 79" deep!

And SAVE $$$ THOUSANDS on All Your
Home Projects with This Old House INSIDER!

Money-Saving New Design Insider Tips
Secrets Ideas & Guidance

—

Bathroom Makeovers Kitchen Remodels Window Replacements & More!

30-Day FREE Trial to This Old House INSIDER »

TV's most trusted home project experts for the last 4 decades can now help improve all YOUR home contractor
and DIV projects! With the Pros at This Old House INSIDER, you'll get 156 years of combined hands-on contractor
knowledge, time-saving tips and money saving secrets. Learn how to save money with alltheir easy-to-follow
videos, best practice strategies and for YOUR With FREE Auto-
matic Renewal and 100% satisfaction, your membership will conveniently continue with all the benefits included.
SAVE $$$ THOUSANDS on your Home Projects

Kitchen Remodels, Bathroom Makeovers & More!

Learn How to Find the Best Local Contractors

Get Hundreds of Fresh New Design Ideas

Avoid Wasteful Errors and Costly Mistakes

Build Your Dream. Do It Right.™

START 30-DAY FREE NOw »

PLUS Get These FREE Bonus Gifts with Your FREE Trial!

FREE FREE FREE FREE
from y fr Chances to Win 11 Function
0ld House Magazine Top Brands like  Top Brands with Prizes  VIP Entry to This Old multitool
HomeAdvisor &More  Valued UpTo $300  House TV Cast Parties
Plus Live Q&As

Your Trusted Experts at This Old House INSIDER
me

Richard Tretheway ~Kevin O'Connor Norm Abra Roger Cook
HVAC & Plumbing TV Host Hloatm Gpontsr Ghidons s Liiacipes. G Contracting

EHotise

Build Your Dream. Do It Right.

30-Day FREE Trial Signup

YES! | want to try membership to This Old House INSIDER
FREE for 30 days PLUS get my:

v FREE 11 Function multitool

v FREE Access to TV's Most Trusted Home Project Experts

v FREE Subscription to This Old House Magazine

+ FREE Offers from Top Brands like HomeAdvisor, and More!

v FREE Weekly Giveaways with Prizes Valued Up To $300

v FREE Chances to Win VIP Entry to This Old House TV Cast Parties

Contact Information

5 IngramCS
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WE WORK WITH PEOPLE SAY THE
THE BEST CLIENTS! NICEST THINGS!

oyl =i v EEP e O “Working with Dwight
&t 4 | is a delight”

Rebecca Sterner
Publishing Consultant
and Contractor

=
P
=

““ Dwight is clearly one of the
best direct response designers
in the industry.”

Jeff Laurie

Expert Direct Response
Copywriter for Digital + Print
Sales, Renewals, and Appeals

@
iness B3/ I
sl Chianging

Le 50 cantine top ‘d%l‘l’anm

mmusng"

“Dwight delivers the goods”

Sandra Blum

Blum and Company,

Direct Response Copywriter,
Consulting, Insights and More

“Dwight brings his ‘A-game’
to every assignment”

Ken Schneider
BB - B
AN ORSEFS g q : / : & ’ ; s > ‘:‘ > I n ra m CS
A 5 “ A : ’ “BUILD = L 4 \

Reports

UR

Marketing consultant,
Copywriter, Art Director

dwight@ingramcs.com | 919.865.8605 | ingramcs.com




What's the secret to getting
gang buster results and winning
the control?

IT’S SIMPLE. DESIGN IS

EVERYTHING

(WELL, ALMOST).

You may think of design as choosing hip
colors, selecting up-to-date novelty fonts
and sourcing eye-catching photos, art,
and graphics.

And you wouldn’t be wrong — except
when it comes to designing for direct response.

Here, creative meets science — where visual,
behavioural, emotional and technical come together.

Knowing how and when to use these strategies is
critical to creating direct response that gets results,
and why | am one of the leading designers in the
country specializing in Direct Response Design and
Creative.

But wait, there’s more.

To win consistently, design is only half of the
equation. Success depends on the offer, the product
itself, and, great copy!

| partner with the industry’s best Direct Response
copywriters. Masters of their craft, well known and
successful in their own right. Put it all together and you
have a proven team that will win consistently for you.

Want to win big on your next campaign? Call today
and put a proven creative team to work for you!

TEAMING WITH THE BEST
CREATIVE PARTNERS

When you hire IngramcCsS, you’ll work with the best
designer and the top A-list writers in the business.

Give us a call at 919-265-8605 for a chat, or reach
out via email for a quote, or to assign us to create
your next promotion, package, email, landing or
order page. We're happy to work with your copy, or
we’ll build a team guaranteed to succeed.

THE RESULT?
WORK THAT BECOMES
THE CONTROL

Reach out to Dwight via the information below to
discuss how we can help create a winner for you.
We're happy to work with your copy, or we'll build a
team guaranteed to succeed.

________________________________________________

IngramCS

NEED PROOF? HIRE US!

Contact Dwight to discuss your next
direct mail or digital campaign.

dwight@ingramcs.com 919.265.8605 ingramcs.com

________________________________________________

-

R



DIGITAL

~MAIL, LANDING
RDER PAGES,
—UNNELS, ADS

Just because we prefer direct mail, doesn’t mean we
don’t also love digital. Every format has it’'s place.

Think Direct Mail for new business, Digital for
retention. And don’t take my word for it, test.

Just keep a continuous connection going between
all the pieces and parts of your funnel. Consistent

language, brand, copy and design to make it all work.

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples

SAVE 90% ON FORBES MAGAZINE!

CLICK HERE for fastest service.

EARLY RENEWAL OFFER

Cooking

Ligrea oy

Renewmg early COOkIﬁ@
3u1ck easy, /

convenient.

CLICK HERE

off your renewal

Dear --Subscriber Name--,

The best part about renewing now is your subscription will continue without
interruption. That means a regular supply of FINE COOKING. But that's not all,
you will also enjoy these great low renewal rates.

Save up to 45% on your renewal to FINE COOKING.

‘Nwsmnd Pll:z[ Your Price ‘ You Save

BEST DEAL! »| 3 Years (1sisses) $128.22 $69.95 45%
2 Years (12 issues) $85.48 $49.95 42%
1 Year (sissues) $42.74 $29.95 40%

Renewing now is quick, easy, and convenient.

Just click here now -- you'll be linked to our convenient Subscription Renewal Order
Form where you can choose your term, confirm your information, and renew. We'll
process your order instantly, and enter your subscription with savings of up to 45%.

Renew now. Save up to 45% -- and see no more notices. Then you can get back to
what you love, in the pages of FINE COOKING.

Sincerely,

e

Beth Reynolds
Senior Circulation Director

ol o Ptk
Eaméirns pacy athrrand ifewaton A

P.S. Your satisfaction is 100% guaranteed. If you are not completely satisfied,
you may cancel at any time, and we'll immediately return your payment in full.
No questions asked.

FREE REPORT: See where you would have plil:ed on the 2010 Inc. 500!
If you cannot see the message below, click he

How Great Is Your

Company?
The Inc. 500/5000 Judging Committee
Cordially Invites You to Apply for the

Application Deadlmu Apn\ 30
y now!

Dear <NAME>, k
Instant Free Report
1f you're proud of your company's growth over Find Out More

the past three years, you owe it to yourself —
and your employees — to apply for the Inc.
50015000, the gold standard of entrepreneur-
ial success. report comparing your growth rate
o your local, industry and nation-
wide competitors on the 2010 list.
‘You need to know!

Please accept this invitation to apply
for the Inc. 500|5000 today. As
s00n as you do, we'll email you @

1t's easy. And the benefits are many.

Being named to the Inc. 500/5000 is one of swE sso!

the most prestigious awards a private, A i DO R RO
employee-based American company can earn.

1t brings you valuable publicity. You'll be Reply early and -

ranked with other fast-track companies at 1. Save $50

2) Be eligible to be mentioned on
Inc.com. And youmay  be featured in the el el
September 2011 issue.

enewsletters.

Get the recognition you deserve. Application deadline is April 30.
ht 3

Apply now!

DO YOU QUALIFY?
FIND OUT HERE.

Apply for the Inc. 500/5000 here

:Inc.50/35C

THE NEW ISSUE IS ONLINE NOW!

HOME MAGAZINES ~SUBSCRIBE PRESS MEDIAKT | READITNOW!  contact MONTH 00 2009

Dear ~-NAME-,

The July issue of Modern Luxury Media’s
Angeleno will soon hit the newsstands.

But as a Select Subscriber to the Digital
Edition, you can read it online right now.

Its the absolute authority on all things
Los Angeles. Go (o it now and get the
advance word on the latest chic fashions,
cutting-edge trends, hot new happenings,
and inside stories on the people, places
and luxuries that everyone will be talking
about

You'll love the Digital Edition as much as
the print magazine itself! s
environmentally friendly. You can save it
on your computer. Bookmark pages for
future reference. Perform quick searches.
Send it to friends, clients and colleagues.
And follow embedded links and
enhanced content to our advertisers’ and
other websites.

ONTOP!

Click to read the current issue online

DO YOU KNOW SOMEONE WHO WOULD ENJOY ANGELENO?

SHARE THIS MONTHS DIGITALEDITION!  &£3EMAIL ~ POSTTO: EI Q@ @ b & #*

MODERNLUXURY

MEDIA

PUBLISHER OF AMERICA'S PREMIER LUXURY LIFESTYLE MAGAZINES AND DIGITAL EDITIONS

FASHION | HOME DESIGN | DINING | TRAVEL | SOCIETY | GOURMET | HEALTH AND FITNESS | CELEBRITY

dwight@ingramcs.com

EHétise

Build Your Dream. Do It Right.

Plers,knie bade, Phillis and
head screwerivers. plus more!

GET YOUR

FREE

11 FUNCTION
MULTITOOL

Folds to 4 In ength, 175
wide and  sm 79" deep!

And SAVE $$$ THOUSANDS on All Your
Home Projects with This Old House INSIDER!

Money-Saving New Design Insider Tips
Secrets Ideas & Guidance

—

Bathroom Makeovers Kitchen Remodels Window Replacements & More!

30-Day FREE Trial to This Old House INSIDER »

TV's most trusted home project experts for the last 4 decades can now help improve all YOUR home contractor
and DIV projects! With the Pros at This Old House INSIDER, you'll get 156 years of combined hands-on contractor
knowledge, time-saving tips and money saving secrets. Learn how to save money with alltheir easy-to-follow
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