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WE CREATE 
CONTROLS

BIO 
DWIGHT INGRAM

Over 30 years in business has taught us not to play 

fast and loose with “creative” ideas that don’t work. 

Through test after test after test, we’ve got creating 

new controls down to a science.

Just as Garden & Gun, AFAR, Weightwatchers, and 

hundreds of others. You don’t last in this industry if 

you don’t win, and we win — consistently.

Direct Mail Is Our Specialty

We design winning direct mail, a skill honed over the 

past 30 years. We know what works to maximize 

response. 

Our packages are designed to start a relationship 

that lasts . . . and adds to the lifetime value of a 

subscriber, member, or customer. Direct Mail is like a 

love letter, romancing and selling your prospect with 

words and images that engage. Setting the tone for 

the profitable connection that is to come.

We also create winning digital from emails and 

landing pages to websites and order pages.

Both direct mail and digital efforts are important to 

the success of a campaign. Our experience is that 

direct mail is especially suited for new business, with 

digital best for retention. 

Dwight has been designing winning direct marketing 

for direct marketers since 1987. Dwight worked as 

an Art Director in retail advertising for Lowes &, Belk 

Stores in the Southeast and Lechmere stores in New 

England. 

His foray into publishing was as Creative Director for 

Jordan-Savage Direct, Lighthouse Communication’s 

DR agency where he learned direct from the 

country’s leading publishing consultants. 

In 1994, Dwight formed Ingram Creative Services, 

and since it’s inception, IngramCS has been 

prolific in the creation of effective direct mail and 

digital advertising for magazine publishers and 

subscription marketers. 

Dwight’s clients include a broad range of consumer, 

business, city, and regional magazines, as well as 

subscription marketers nationwide.

DWIGHT INGRAM

RESPONSE-DRIVEN 
CREATIVE DIRECTOR

DESIGNER

dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com

IngramCS



LONG FORM
MAGALOGS
The magalog’s long-form format has been described 
as an “infomercial in print”. Its size immerses a 
prospect in a way no other print media can. 

Surprisingly the “slimjim” magalog we recommend 
— is comparable in cost to a typical large envelope 
package, and is a solid order generator. 

We have created many controls using this format.  

IngramCS
dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com
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Detach and mail the reply card 
below for your FREE PREVIEW 

and 2 FREE GIFTS!

To modify your mail preferences, go to 
OHDpreferences.com
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ENVELOPES
6X9•6X11•NO10
VOUCHER
Envelope packages from #10 vouchers to full bore 
6x11s are the workhorses of direct mail. When in doubt, 
use a 6x9. This format offers room for 6 components, 
letters, forms, small to large brochures.  

TIP: Consider direct mail even for a digital product. 

TIP: Try email to announce the package arrival, and 
send an email as a reminder to enhance response.  
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Republicans Control Congress.
But the Fight for America is Not Over!
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F R E E  I S S U E !

SEND NO MONEY!  Your FREE ISSUE is 
too important to miss.  Reply today!

q Yes tell me the truth!
Send me the next issue of NATIONAL REVIEW FREE. If I like what I see, I can have 
11 more issues of the print edition (12 in all) at the low introductory rate of just 
$9.95 – an 83% savings off the cover price.  Plus I can choose to get the print 
and digital editions for only $9.99.  That’s just 4¢ more!  

No Cost.  No Obligation.  If I choose not to continue, 
I’ll return the invoice marked ‘cancel’ and owe nothing 
whatsoever.  The free issue is mine to keep.

Our Pledge.  If NATIONAL REVIEW ever fails to challenge, 
provoke, and entertain you, just tell us and we’ll send you 
a prompt refund on all unmailed issues.

P R I V A T E  O F F E R

NO COST.  NO COMMITMENT.  NO SMALL PRINT.

215 Lexington Avenue, New York, NY 10016
Subscribe online at: www.NationalReview/BestDeal JL12CARD2015
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FREE
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EXCLUSIVE INVITATION/RSVP

Change Your Brain.
Research proves you can do it. 
It’s perfectly legal.  It costs you nothing.  
And it’s easy —  without specials foods, 
pills, or gimmicks. 

Accept the FREE Charter Issue 
We’ve Reserved in Your Name!

Inner CIty, Inner PeaCe • take the toddler test • the Problem wIth Problems

The Joy of

Mindful 
living
Parker Posey
The indie star is mindful

GooGle searChes
The hi-tech giant looks inside

the sCIenCe of 
mIndfulness

the mIndful teen

Anyone can do 
it and it changes 
everything

taking time for
what matters

Introducing you to

R S V P  R E Q U E S T E D

The brand new magazine 
for living the healthier, 

calmer, more satisfying life 
you’ve always wanted.

Token Window:  
1.25” round

Position:  
.925” from left, 
2.75” from bottom

Window size:  4” x 1.25”
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Address Window:
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I n n e r  C I t y,  I n n e r  P e a C e  •  ta k e  t h e  to d d l e r  t e s t  •  t h e  P r o b l e m  w I t h  P r o b l e m s
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it and it changes 
everything

taking time for
what matters

Yes!  Please send my FREE Charter Issue 
when it’s printed.  If I’m delighted with 
MINDFUL, I’ll pay your invoice for just $19.95 
and receive 5 more issues (for a total of 6 
issues in all).  I save $15.99 off the cover price. 
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unserved issues.

SEND NO MONEY NOW.  Simply return this card in the 
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To claim your FREE Charter Issue 
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the sCIenCe of 
mIndfulness

the mIndful teen

+e of +e of 

CHARTER

FREE!
ISSUE Sample A Sample

Organization
123 Main Street
Anytown, USA 01234-5678

B
:5.75 in

B:8.75 in

T:5.5 in

T:8.5 in

4 in 4.5 in

CLIENT: Mindful Magazine
JOB: Launch DM package
COMPONENT: Order Form
AD: Dwight Ingram
CW: Jeff Laurie
 
 
 

TRIM: 8.5”x5.5”
BLEED: none
FOLDS: vert. perf at 4”, sticker
COLORS: 4/0
CODE:  
FILE NAME: MINDFUL-OF.indd
NOTES:

C

M

Y

K

PANTONE 
7419 C

PANTONE 
5575 C

PANTONE 
633 C

P.O. Box 469018 Escondido, CA 92046-9966

CLIENT: Mindful Magazine
JOB: Launch DM package
COMPONENT: Outer Envelope
AD: Dwight Ingram
CW: Jeff Laurie

TRIM: 6”x9” envelope
BLEED: tba
FOLDS: 6”x9” envelope fold
COLORS: 4/0
CODE:  MLOE2
FILE NAME: MINDFUL-MLOE2.indd
NOTES:

C

M

Y

K

B
:13.75 in

B:10.25 in

T:13.5 in

T:10 in

0.5 in

1.5 in

9 in

6 in

0.5 in

6 in

American Agora Foundation, Inc.
33 Irving Place

New York, NY  10003

Lewis H. Lapham

CODE

You’ve been selected to enjoy 
Lapham’s Quarterly at a price so low 
it’s like getting one issue free!  

Open immediately...

Most of our writers’ best days are 
way, way behind them...

VARIABLE EXTRA EXTRA LONG NAME
VARIABLE TITLE SUITE ADDRESS X
VARIABLE TITLE SUITE ADDRESS X
VARIABLE EXTRA LONG CITY XXXXX
VARIABLE EXTRA LONG STATE ZIPX

CLIENT: Lapham’s Quarterly
JOB: Laphams #10 NEW DM
COMPONENT: Outer Envelope
AD: Dwight Ingram
CW: Ken Schneider

TRIM: 9.5 x 4.125 final size
BLEED: full bleed front of OE
FOLDS: #10 converted
COLORS: 4/0
CODE:  
FILE NAME: OE-LaphamsDM.indd
NOTES:

C

M

Y

K

Variable 
Text

B
:10 in

B:9.75 in

T:9.75 in

T:9.5 in

For full PDF samples, 
email dwight@ingramcs.com 

or call 919-265-8605

750 Third Avenue, 5th floor
New York, NY 10017

PLEASE COMPLETE AND RETURN

PRESORTED
STANDARD

US POSTAGE
PAID

THE ECONOMIST

ExEcutivE 
SErvicES

OE1011EM

CLIENT: The Economist
JOB: #10 DM package
COMPONENT: Outer Envelope
AD: Dwight Ingram
CW: Jeff Laurie
 
 
 

TRIM: 9.5” x 4.125”
BLEED: none
FOLDS: envelope
COLORS: 2/0
CODE:  
FILE NAME: OE-TheEconomist.indd
NOTES:

K PANTONE 
485 C

T:9.5 in

T:9.5 in

1.5 in
4.125 in

3.875 in

The Economist Recognizes:
<FirstName LastName>
for (– $107.50) Savings.
XXXXX

MR. SAMPLE A. SAMPLE
PRESIDENT
ABC COMPANY
ADDRESSLINE 1
ADDRESSLINE 2
ANYTOWN, USA 12345-6789

For full PDF samples, email dwight@ingramcs.com or call 919-265-8605



POSTCARDS 
& SELF MAILERS 
Back in the day, double postcards were proven 
winnners. Then they hit a lull for whatever reason, 
who knows, but I still recommend them, and have 
recently even had success with a unique self-mailer! 

Consider testing a postcard or self mailer. If you win, 
you get to enjoy savings of your own, the P&L kind.

dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com

 Client: Forbes Magazine
 Project: Direct Mail
 Item: Double Postcard
 Copy: Ken Schneider
 Art: Dwight Ingram

 Size: 6” x 8.5” 
Folds to: 6” x 4.25”  

 Bleed: Full
 Colors: 4/4 CMYK
Filename:  ForbesDPC
 Date:   July 1, 2014 3:30 PM

Ingram Creative Services
www.ingramcs.com
dwight@ingramcs.com
919.265.8605

Money-back guarantee.  
Your money back on all unmailed 
issues if you ever decide Forbes is 
not for you — no questions asked.
Your subscription may be tax-deductible if used for business purposes.   
Forbes is published 24 times a year except for two issues combined 
periodically into one and occasional extra or premium issues.  Combined, 
expanded, and premium issues count as two subscription issues.  Your  
first issue will arrive in 4 to 6 weeks.

PRESORTED
STANDARD

U.S. POSTAGE 
PAID

FORBES MEDIA, LLC.

t Detach and mail today t

60 Fifth Avenue
New York, NY 10011

S A V I N G S  V O U C H E R
COVER PRICE YOUR PRICE YOU SAVE

$77.87 $10 $67.87

Send me 13 issues of Forbes for just 
$10 — the lowest price you offer, like 
getting 11 issues FREE!  Also send 
ForbesLife, my glossy guide to the 
good life, at no extra charge.

q Payment enclosed  q Bill me later

Liberal savings on 
conservative ideals

Peel off sticker and affix below.

+

PLACE 
STICKER

HERE

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

SAMPLE A. SAMPLE

You’ve been selected to enjoy 
13 issues of Forbes for just 
$10 — the lowest price we 
offer; so low, in fact, it’s like 
getting 11 issues FREE!

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

Prints 1/0, black
Stock:  Gold Foil

NOTE: color indicates gold foil. 
Does not print.

Gold Foil Sticker
1.25” round

YES Join the Adopt a Solar Panel®

Campaign and get $100 now!

RENEWABLE ENERGY
New for New York Homeowners, Renters, and Apartment Dwellers

Promote Solar Energy and Save Money on Your Electric Bill
	 “Go Solar” without Solar Panels. Support Clean Energy from a 

Community Solar Farm
Save on Your Monthly Bills Up to 10% Annually
Promote Affordable, Local, Sustainable Energy

Easy, Transparent, No Risk 
No upfront costs, no installations
No cancellation fees

Ampion makes it easy for you to support 
clean, safe, renewable solar energy. 
Subscribing with Ampion lets you share in 
local solar farm energy credits, without the 
need for expensive solar panels on your 
roof.  Living greener with Ampion saves 
you money and helps create a sustainable 
environment for us all.

Join hereGo to www.ampion.net/adoptasolarpanel
Or, just give us a call: (718) 429-5284. It’s fast. It’s easy. No questions asked and no fees should 
you ever want to cancel! All subscribers are protected by regulations set by the Public 
Services Commission.

Don’t wait. $100 Gift Card Offer Expires January 31, 2020.

$100 AMAZON GIFT CARD 
SIGN-UP REWARD*

$100 AMAZON GIFT CARD 
REFERRAL REWARD

Ampion Inc. is a certified Public Benefits Corporation. Our mission is to make clean, renewable energy a�ordable for everyone to reduce 
climate change and support local communities.  *O�er expires Jan. 31, 2020 and is limited to new, qualified subscribers.

As Seen On

Go to thisoldhouse.com/ampion
to see how you and the 

environment can benefit.

Presorted
First-Class Mail

U.s. Postage 
Paid

Playboy

t Detach and mail today t

PO Box 37489
Boone, IA 50037-0489

COVER PRICE YOUR PRICE YOU SAVE
$71.88 $12.00 $59.88

Send a year of PLAYBOY for just $1 an issue.  
That’s 12 issues for $12* — like getting 10 issues 
FREE!  Also send my FREE GIFT, Wet, Hot & Sexy, 
upon payment and all special issues including 
Playmate of the Year!

GUARANTEE: Your money back on all unmailed 
issues if you ever decide to cancel.

PLACE
$1 an ISSUE 

STICkER
hERE.

1yr

$1an 
issue

(PLUS A FREE GIFT)
Details inside!

MORE INSIDE!

FIRST CLASS

*Plus 33¢ delivery per issue. DC6

+

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

SAMPLE A. SAMPLE,

As a Preferred Subscriber, get 1 year of 
PLAYBOY for just $1 an issue -- like getting 
10 issues free -- and get a FREE GIFT!

B
:8.75 in

B:6.25 in
T:8.5 in

T:6 in

4.25 in
4.25 in

CLIENT: Playboy
JOB: Direct mail
COMPONENT: Double Postcard
AD: Dwight Ingram
CW: Ken Schneider

TRIM: 6” x 8.5”
BLEED: 6.25” x 8.75”
FOLDS: 1 fold
COLORS: 4/4 CMYK
CODE: DC6
FILE NAME: PlayboyDPC(DC6).indd
NOTES:

C

M

Y

K

$1 AN ISSUE

 Client: NEJM Journal Watch
 Project: Self Mailer
 Design: Dwight Ingram
 

 Size: 9.5” x 13.5” 
 Folds to: 9.5” x 6”  
 Bleed: 
 Colors: 4/4 CMYK
Filename:  JWPC-WB-0921
 Date:   July 30, 2021 9:57 AM

Ingram Creative Services
www.ingramcs.com
dwight@ingramcs.com
919.265.8605

Flap folds / glues

Folds under flap
and glues

Flap folds / glues

Wafer Seal
2 open sides

860 Winter Street
Waltham, MA 02451-1411

2 FREE GIFTS WITH PAYMENT

DISCOUNTED RATE

PROFESSIONAL COURTESY RATE DISCOUNT

RECIPIENT

DESCRIPTION FULL PRICE RATE ADJUSTMENT

NEJM Journal Watch General Medicine Year in Review 
2021, on the Year’s Most Important Clinical Topics in 
General Medicine

Access to JWatch.org (device optimized) for content 
across a wide range of specialty and topic areas. 

Download PDFs of current and past issues of  
NEJM Journal Watch General Medicine. 

2 FREE GIFTS ▶ NEJM Journal Watch Guideline Watch 
Update & NEJM Journal Watch Practice-Changing Articles

INCLUDED

INCLUDED

INCLUDED

860 Winter Street
Waltham, MA 
02451-1411

87% of physicians 
wish they had more 
time to keep up with 
medical advances

87%

Estimated Time Medical 
Knowledge Doubles

Medical information  
is expected to DOUBLE  
every 10 to 12 weeks

Know what’s important to know!

Densen, J, 2011. Challenges and Opportunities Facing Medical Education. 
Trans Am Clin Climatol Assoc., 122, 48-58. Available at https://www.ncbi.
nlm.nih.gov/pmc/articles/PMC3116346.

MDVIP, (2017), The MDVIP survey of U.S. primary care physicians, 
conducted by Ipsos Public Affairs Available at: https://www.mdvip.com/
about-mdvip/blog/physician-health-survey-by-numbers. 

JW-LVOC-A-0221

Email:_________________________________
Required for online access

NEJM Journal Watch General Medicine physician-editors regularly survey 
the most important medical journals across all specialties to:

▶ select the most important research and guidelines
▶ distill them into focused summaries 
▶ frame them in a clinical context with expert commentary
▶ deliver them in an easy-to-read format

Benefit: Perspective and context to be clinically prepared 

Smart way to stay updated and get vital medical research, news, 
drug information, public health alerts, and clinical guidelines 

Benefit: Hundreds of hours of reading time saved per year
Twice-monthly summaries can be scanned and read fast

Benefit: NEJM Group high-standards and independence guaranteed

Delivers medical information with the same high quality as the 
New England Journal of Medicine.

$59
credit card price*

$110$169

INCLUDED

1 YEAR (24 ISSUES)
Rate Reduction Valid Through 

3/5/2021

Guideline Watch  
Update 

THE MOST IMPORTANT  NEW CLINICAL GUIDELINES

A Resource for Primary Care Physicians,  Hospitalists, and Other Practicing Clinicians

INSTANT 
ACCESS

Advantages and Bonuses of Subscribing Now
INSTANT ACCESS to Your 2 FREE Gifts when Ordering Online!**

PROFESSIONAL COURTESY RATE DISCOUNT

ADJUSTED 
RATE

CHOOSE ONE:

q  Charge my:  q VISA   q MASTERCARD   q AMEX  q DISCOVER

Card No. __________________________________________  Exp. Date ______  / _______

*Auto Renewal: With credit card payment, after your initial term and annually thereafter, you’ll enjoy the convenience of auto-
matic annual renewal at the then current rate, unless you tell us to cancel. **See back for details regarding INSTANT ACCESS.

100% MONEY-BACK GUARANTEE

q  Payment enclosed of $79    
 MAKE CHECK PAYABLE TO NEJM JWGM

q  Send invoice for $79
Sales tax may apply.

Subscribe today at my.jwatch.org/bigsavings

INSTANT GIFT ACCESS4Subscribe at my.jwatch org/bigsavings

For faster service: my.jwatch.org/bigsavings

$59 CREDIT CARD PRICE
For Name><MI><Last Name> MD only
Save $110 with credit card payment. 24 Issues for only $59

Vishwanath Valagerehally Puttaswamygowda, MD
Company ABC
14 Belmont Ave.
Suite 123
Brookline, MA 02459

!0212946312!

Vishwanath Valagerehally Puttaswamygowda, MD
Company ABC
14 Belmont Ave.
Suite 123
Brookline, MA 02459

Firstname Lastname

▼ DETACH AND MAIL LOWER PORTION IN THE POSTAGE-PAID ENVELOPE PROVIDED. ▼

For the exclusive use ofKnow what’s important to know –
Journal Watch distills the most important research for you.

87% of physicians wish they 
had more time to keep up with 

medical advances *

JWPC-A-0921

87%

Subscribe today at my.jwatch.org/renewthisfall
AND GET 2 FREE GIFTS

Subscribe today at my.jwatch.org/renewthisfall
AND GET 2 FREE GIFTS

 Client: Milk Street Magazine
 Project: Effort 4 Postcard
 AD: Dwight Ingram

 Size: 6” x 8.5” 
 Folds to: 6” x 4.25”  
 Bleed: minimal
 Colors: 4/4 CMYK
Filename:  MilkStEff4DPC-MLK614NEM
 Date:   March 1, 2017 8:59 AM

Ingram Creative Services
www.ingramcs.com
dwight@ingramcs.com
919.265.8605

PRESORTED 
FIRST-CLASS MAIL
U.S. POSTAGE PAID

CDS GLOBAL177 Milk Street
Boston, MA  02109

YES, I want to keep Milk Street Magazine coming! 
Enter my Charter Subscription at the special rate 
of just $19.95 for one year (6 issues)—a savings of 
52% off the newsstand price.

  For fastest service, visit 
 MilkStreetRush.com

M
LK

61
4N

E
M

SUBSCRIPTION INTERRUPTION NOTICE

Don’t Miss the 
Next Issue!
We must receive your order 
right away or you’re going 
to miss the next issue of 
Milk Street Magazine.

Description: Term: Price You Save
One Year 6 issues $19.95 $21.75

  For fastest service, visit 
 MilkStreetRush.com

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

 Client: Milk Street Magazine
 Project: Gift Double Postcard
 AD: Dwight Ingram
 CW: Barbara Harrison

 Size: 6” x 8.5” 
 Folds to: 6” x 4.25”  
 Bleed: minimal
 Colors: 4/4 CMYK
Filename:  MilkStGiftsDPC
 Date:   November 10, 2016 9:08 AM

Ingram Creative Services
www.ingramcs.com
dwight@ingramcs.com
919.265.8605

PRSRT STD
U.S. Postage 

Paid
CDS Global

177 Milk Street
Boston, MA  02109

YES, please send a year of Christopher 
Kimball’s Milk Street Magazine (6 issues) to 
the people on my holiday list, and bill me just 
$19.95 for each gift. BONUS: Each person gets 
a FREE Charter Issue in time for the holidays, 
along with a card announcing my gift.

Send the bill to me:

Holiday Gift Subscription Card
—  SEND NO MONEY NOW  —

Gift #1 — Name

Address

City

State   Zip

Gift #2 — Name

Address

City

State   Zip

FREE 
BONUS

<<Need indicia

Need hi-rez cover art.>>

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

***********************************

FIRSTNAME A LASTNAME
0123 STREET NM 
CITYNAME ST 01234-5678

Look, John.
The perfect holiday gift 
for the cooks on your list! 

FREE 
 PRAYER 

CARD 
INSIDE

“It will do us much good to pray St. Thomas More’s 
prayer frequently: I pray it every day, and it helps me.”

—Pope Francis

A Service of EWTN

SUBSCRIBE 
NOW!  
STAY CONNECTED 
Follow all the latest 

news associated with 
the Pope’s visit to 
America in 2015.

NON-PROFIT ORG
U.S. POSTAGE 

PAID
PERMIT NO. 2730
TWIN CITIES MN

EWTN NEWS, INC. 
5817 Old Leeds Road
Irondale, Alabama 35210

Our Catholic faith is all about hope. 
The National Catholic Register 
reflects that hope as we cover  
the news of the world through 
the lens of the Church, rather than 
through the lens of the world. 

TRY 6 FREE ISSUES 
and see for yourself!

    REPLY BY:

6 FREE Issues Reserved For:

6 FREE Issues 
Reserved For:

        YES! SEND MY 6 FREE ISSUES    
If I like it, I’ll pay the invoice and receive 20 more bi-weekly issues (26 in all) 
at the special rate of $34.95 – 55% off the cover price!  Just $1.34 per copy.

No-Risk. No Obligation. If the better than ever National Catholic Register  
is not for me, I’ll simply return the invoice marked “Cancel.”  I’ll owe nothing 
and the 6 FREE issues will be mine to keep.

6 FREE ISSUES RESERVATION CARD

 4  

A SERVICE OF EWTN

For fast telephone service, 
CALL  800-421-3230 

and mention code 
Your Pope Francis prayer card.

November 8, 2015

FirstName LastName
or Current Resident
123 Any Street
Anytown City, ST 00000-0000

0415DV  99999999 
FirstName LastName
or Current Resident
123 Any Street
Anytown City, ST 00000-0000

0915F

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples

IngramCS



DIGITAL 
EMAIL, LANDING 
& ORDER PAGES, 
FUNNELS, ADS.
Just because we prefer direct mail, doesn’t mean we 
don’t also love digital. Every format has it’s place.

Think Direct Mail for new business, Digital for 
retention. And don’t take my word for it, test.

Just keep a continuous connection going between 
all the pieces and parts of your funnel. Consistent 
language, brand, copy and design to make it all work.

IngramCS
dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples



WE WORK WITH  
THE BEST CLIENTS!

“Working with Dwight 
is a delight”

“	Dwight is clearly one of the 	 	
best direct response designers 

in the industry.”

Rebecca Sterner  
Publishing Consultant 
and Contractor

Jeff Laurie
Expert Direct Response 
Copywriter for Digital + Print 
Sales, Renewals, and Appeals

“	Dwight brings his ‘A-game’ 	
		      to every assignment”

Ken Schneider  
Marketing consultant, 
Copywriter, Art Director

PEOPLE SAY THE 
NICEST THINGS!

“	Dwight delivers the goods”
Sandra Blum  
Blum and Company, 
Direct Response Copywriter, 
Consulting, Insights and More

IngramCS
dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com



TEAMING WITH THE BEST 
CREATIVE PARTNERS
When you hire IngramCS, you’ll work with the best 
designer and the top A-list writers in the business. 

Give us a call at 919-265-8605 for a chat, or reach 
out via email for a quote, or to assign us to create 
your next promotion, package, email, landing or 
order page. We’re happy to work with your copy, or 
we’ll build a team guaranteed to succeed.

THE RESULT? 
WORK THAT BECOMES
THE CONTROL
Reach out to Dwight via the information below to 
discuss how we can help create a winner for you. 
We’re happy to work with your copy, or we’ll build a 
team guaranteed to succeed.

IngramCS

NEED PROOF? HIRE US!

Contact Dwight to discuss your next 
direct mail or digital campaign.

dwight@ingramcs.com 919.265.8605 ingramcs.com

You may think of design as choosing hip 
colors, selecting up-to-date novelty fonts 
and sourcing eye-catching photos, art, 
and graphics.

And you wouldn’t be wrong — except 
when it comes to designing for direct response.

Here, creative meets science — where visual, 
behavioural, emotional and technical come together.

Knowing how and when to use these strategies is 
critical to creating direct response that gets results, 
and why I am one of the leading designers in the 
country specializing in Direct Response Design and 
Creative.

But wait, there’s more. 
To win consistently, design is only half of the 
equation. Success depends on the offer, the product 
itself, and, great copy!

I partner with the industry’s best Direct Response 
copywriters. Masters of their craft, well known and 
successful in their own right. Put it all together and you 
have a proven team that will win consistently for you.

Want to win big on your next campaign? Call today 
and put a proven creative team to work for you!

What’s the secret to getting 
gang buster results and winning 
the control? 

IT’S SIMPLE. DESIGN IS 

EVERYTHING 
(WELL, ALMOST).



DIGITAL 
EMAIL, LANDING 
& ORDER PAGES, 
FUNNELS, ADS.
Just because we prefer direct mail, doesn’t mean we 
don’t also love digital. Every format has it’s place.

Think Direct Mail for new business, Digital for 
retention. And don’t take my word for it, test.

Just keep a continuous connection going between 
all the pieces and parts of your funnel. Consistent 
language, brand, copy and design to make it all work.

IngramCS
dwight@ingramcs.com  |  919.865.8605  |  ingramcs.com

Email dwight@ingramcs.com or call 919-265-8605 for full PDF samples


